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CORPORATE PROFILE

Digital Equipment of Canada Limited is one of Canada’s largest manufacturers of
computers, associated peripheral equipment, and related software and supplies. The
Company is a leading supplier of information management systems for a broad range
of customer applications, including office, factory and laboratory automation,
education, engineering, personal computing and small businesses. Digital Canada also
provides a full range of field, software and educational services.

Headquartered in Kanata, Ontario, the Company operates 38 sales and service offices,
and employs 2200 Canadians from coast to coast.

Digital Equipment of Canada is a subsidiary of Digital Equipment Corporation which
is based in Maynard, Massachusetts. Our customers, therefore, benefit from the
backing of a global organization that maintains more than 660 sales, service, manu-
facturing and engineering facilities in 47 countries, employing about 86,000 people
world wide,

Note: As a subsidiary, Digital Canada is not required by law to produce an Annual
Report containing full disclosure of financial information. However, in an effort to

keep our customers informed of major new products and services, and corporate
activities that will influence the direction of our Company, Digital Canada publishes
this Annual Review.




FINANCIAL HIGHLIGHTS

DIGITAL EQUIPMENT OF CANADA LIMITED

FINANCIAL HIGHLIGHTS (Dollars in thousands)

FY 1984* FY 1983 % Change

Total net operating
revenues $419,726 $308,541 36

Net depreciated value of

property, plant and
equipment $ 36,829 S 32,099 15

Total number of
installations™* 3,446 3,016 15

Total employees 2,189 1,901 15
*For the year ended June 30, 1984

**(anadian Information Processing Society (CIPS) report.
Based on calendar year.
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PRESIDENT’S LETTER

With a healthy increase of 36 percent
over the previous year, Digital Equip-
ment of Canada Limited’s total revenues
in Fiscal Year 1984 are testimony that
the slow business period experienced by
the Company during the recent reces-
sion is now behind us. Further evidence
of this recovery has been clearly demon-
strated by the strong performance of our
manufacturing exports, and software
and educational services revenues which,
I am pleased to report, have been restored
to the levels experienced prior to the

recession.

The signals are just as strong for orders
of Digital’s hardware products. Orders
in the last quarter of this fiscal year were
about two and a half times the level
achieved in the first quarter, reflecting
increased customer confidence in our
product and service offerings. While the
sale of personal computers through
resale channels has been disappointing,
sales of PCs as part of our integrated
network solutions — especially in the
office automation area — have been
strong.

While Digital Canada’s profit margins
are not yet fully restored to those expe-
rienced in the late 1970s, we did
rebound considerably in 1984 with a

67 percent increase over the year before.

An increasing percentage of the Com-
pany's sales during the last half of Fiscal
Year 1984 were pilots for major projects
to come. These pilots will lead to signif-
icant additional sales within the near
future, further establishing Digital
Canada’s leadership in a broad range of
new and strategic markets.

Through both direct sales and sales by
our Original Equipment Manufacturers,
the Company's performance in the
traditional markets of engineering,
science and education has been steadily
improving with the resumption of capi-
tal goods expenditures in Canada.

Overall, the Company views our
performance during Fiscal Year 1984 to
be consistent with our strategic objec-
tives. Furthermore, the many successes
realized over the past year have created a
positive momentum — one that now
carries Digital Canada into 1985 and
beyond.

Another important foundation re-estab-
lished during the past year was our man-
agement and employee base. A number
of new appointments were made to our
Canadian Management Committee. In
addition, attrition and growth resulted
in the recruitment of a fair number of
new employees. We are very confident
that this combination of experience and
newness will enhance the stability and
strength of the planning, marketing and
operational abilities of Digital Canada.

As a newcomer to the organization
myself, 1 have the added advantage of
experiencing Digital Canada from both
an external and internal point of view.
From an external point of view, the
Company always held — for me — an
element of ‘‘mystique’” as the originator
of desk-top computing. From an inter-
nal viewpoint, I have had the opportu-
nity over much of the past fiscal year to
get to know Digital — the organiza-
tion, the people and their philosophies.
These philosophies are best summarized
by one of Digital’s slogans: **Comput-
ers for Professionals by Professionals.”” It
is, without doubt, the professionalism
and dedication of our employees, cou-
pled with the quality of our products
and services, that have enabled the Com-
pany to achieve success over the past
years. Digital Canada intends to con-
tinue emphasizing the importance of
sound human resource planning and the
involvement of our employees in the
realization of our goals.

While imitated, the Digital Corporation
continues to be the standard of excel-
lence in distributed processing. The
immediate challenge now facing Digital
Canada is to extend the leadership of our
products and services into broader appli-
cations and customer markets — large,
medium and small.

Digital Equipment of Canada Limited is
in an excellent position to take advan-
tage of new market opportunities
emerging in this country. It is with con-
fidence in our experience, products and
services that we approach these
opportunities.

Sincerely,

e B Lfnd

Kenneth B. Copeland
President
August 30, 1984



REPORT OF THE CANADIAN MANAGEMENT COMMITTEE

The Fiscal Year 1984 was a reposition- through an aggressive marketing pro improved earnings of Digital Equipment
period for Digira Equipment of gram that, among many activities, saw ot Canada during Fiscal Year 1984 are a

Canada Limited. Our major challenge the establishing of a network of major achievement, one that is indicative

was the fine- 't our organization Computer-Aided Design and Com- of the Company's ability to respond

i response to rapidly-evolving markers puter-Aided Manufacturing (CAD CAM) quickly and effectively to the changing

and customer requirements. Centres in Canada. re ts of our customers and the

Canadian marketplace in general

Despite a somewhat sluggish Canadian In this period of repositioning and
economy — one that is recovering stead- moderate grawth, the significantly

ily, albeit slower pace than the U.S,

- Digital Canada did make considerable

s

ns in a number of significant areas of

our operation. Commitments were real
ized through the introduction of a broad
range of new hardware and software
pn'\iuu\, We aggressively }\'.].I'HILL'L:. a k(}.‘

business goal of increasing customer

satisfaction by investing in a number of

new mail e, SOtV C .]Zld L'\.lll\'.l

Til‘ﬂ.‘xl services. Odur focus on l|'1L‘
research and development of new tech

nologies was redoubled, resulting in

major 7!~"H:' R and DD programs with

research and educational institutes in

Canada. And our efforts to harness new

market apj tics were successtul

ortum

oo e S Coiviida®s warmlovaoe o b s g e
About one quarter of Digital Canada’s employees work our of the C

factlity in Kanata, Ontarto.




FINANCIAL PERFORMANCE

Net operating revenues for the fiscal year
ended June 30, 1984 were $419.7 mil-
lion, an increase of about 36 percent
compared with the previous year.

The Company recorded an increase in
after-tax profit margins of 67 percent
over Fiscal Year 1983.

The export portion of our total rev-
enues, in particular, is well deserving of
mention. Total export revenue in 1984
increased 130 percent over 1983.
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ASSETS AND EXPENDITURES

Digital Equipment of Canada’s total
investment in assets was about

$63.5 million in Fiscal Year 1984, an
increase of 24 percent compared with
the $51.2 million recorded the year
before.

Capital expenditures in 1984 were pre-
dominantly in plant, equipment and
buildings. A new District Office was
opened in Toronto, providing an in-
creased level of service to customers in
that region. In the area of new market
opportunities, the Company invested
about $2 million in facilities,

equipment and human resources to estab-
lish a network of CAD/CAM Centres.
Two of the centres were officially opened
during the second half of this year, with
the remaining two scheduled for Fiscal
Year 1985.

The net depreciated value of property,
plant and equipment was $36.8 million

in Fiscal Year 1984, compared with
$32.1 recorded in 1983.

During the past fiscal year, the Com-
pany placed priority on the increased
Cost-cfﬁcicncy and productivity of our
manufncturing and administrative pro-
cesses, while continuing to expand the
range of services we offer to our
customers.

(54}
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MANUFACTURING

Digital Equipment of Canada continues
to increase our production mandate.

The Company currently manufactures
interconnect modules, or backplanes as
they are otherwise known, for use by
the Corporation worldwide. Backplanes
providc the internal electrical connec-
tions in computer processors and peri-
pheral devices. It is the Company’s
intention to pursue expansion of this
segment of our manufacturing business.

During the past fiscal year, total manu-
facturing output — consisting of high-
volume production of backplanes, sub-
assemblies and cables, as well as the
assembly of processor systems and com-
puters for Canadian and export markets

— increased by about 83 percent over
the previous year.

Total export revenue, as mentioned,
rose 130 percent. This was accomplished
mainly through the maturing of Digital
Canada as a centre of expertise in the
area of backplane and interconnect tech-
nology within the Digital corporate

world, as well as the success of the
Corporation itself worldwide.

High-volume manwfacturing of cables and

subassemblies complements the backplane
Fiscal Year 1984 also saw renewed operation in Kanata.
emphasis on the research and develop-
ment of new manufacturing processes
that will increase productivity and cost-
efficiency, while allowing the Company

to maintain its established record of top-

quality products.

SENIOR. MANAGEMENT
CHANGES

Digital Equipment of Canada announced
a number of key changes to its Canadian
Management Committee (CMC) during
the past year.

The Company was pleased to welcome
Kenneth B. Copeland as President.

Brian A. Coll was appointed to the
newly-created CMC position of
Marketing Manager. His organization
reflects the Company’s emphasis on
increasing our marketing expertise and
share in Canada.

E. Alvin Seaman was appointed to the
newly-created position of External
Relations Manager. The position
demonstrates the Company’s desire to
enhance our relationships with the
Federal and Provincial Governments,
research and educational institutions, as
well as industry and trade associations.

Other CMC appointments during the
past fiscal year included: Everett T.
Anstey, Sales Manager; Brian J. Deery,
Software Services Manager (replacing
Mr. Seaman); A. Patrick Fitzgerald,
Finance and Administration Manager;
and Richard T. Wilkins, Educational
Services Manager.

These appointments overall are indica-
tive of Digital Canada’s ability to per-
ceive and respond to changes within the
marketplace. The Company is confident
we now have in place a firm manage-
ment foundation for our continued

growth and expansion.



NEW PRODUCTS

I)i_g'il.ll Canada was successful in

ine through the

expand

of hard

introductiol

ducts during the

The vAX Family

The Company followed through with
our comnutment to -.-x;l.?.nd our VAX
family of superminicomputers with the
't Micro-

25 at the low

introduction o
vAX 1 and the

end, and the VAX-11-785 at the high

L‘i]\l. IT 15 I)L_’}- nton to continue

expansion of this family of computers at

both ends, targetting the low end for

desk-top computing power.
All three vAX introductions during
Fiscal Year 1984 adher

osophy of an open systems

¢ to the Com-

panv’s p

architecture. Tll;zt :‘.:nll.sm}']\‘.‘ allows
CUSLOMers to fl]tu:.zlxuu our pmdm‘t\. not

only with other Digital products, but

Three of Digital’s VAX comy

with their current data processing
investments as well. Beyond integration,
Digital’s carefully designed framework
for hardware, software networking and
storage architectures ensures compatibil-

ity and interconnectibility across the

entire VAX family line.

ers: the MICROVAX I, VAX-11/750 and VAX-11/725



The pDP-11 Family

The ppp-11 family of general-purpose
minicomputers now includes the
Microppp-11, which was introduced this
past year, the powerful J11 chip, boards
and boxes for Original Equipment
Manufacturers (OEMs), and the
PDP-11/23,

In particular, the demand for PDP-11s by
OEMs continued to be strong during Fis-
cal Year 1984. Through a style of com-
puting we call imbedded computing,
OEMs and others integrate members of
this family into other devices.

Diffracto, an OEM located in Windsor, Ontario, utilizes both PDP-11 and VAX technology in
electro-optical applications, such as quality control systems for the automotive industry.



Personal Computing

Digital made sig 1t enhancements
to our line of Rainbow. DECmate and
Professional 350 computers during the

past hscal vear.

T]

this year to l)igiwzi]\ Rainbow 100, was

¢ RAINBOW 100 + |, an addition made

the first m: - available from a leading

vendor to offer 256K-bit memory tech-
nology, as well as two floppy disketres
with a Wincheste

in a single system

enclosure.

he Rainbon 100+ : a new addition to

W o LRt 2 el | 5 !
Digital's Ruaimbow lar persotil

COMPUIETS,
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Other product introductions included:
the v1200 family of video terminals,
representing the state of the art in termi
nal technology and designed to enhance
performance and user comfort in all
applications served by Digital’s highly
suceesstul vI100 terminal: DECtouch, a
colour graphics video monitor unit that
enables users to interact with computer
svstems simply by touching the CRT
sereen: DECtalk, a text-to-speech system
that allows computers to talk through
conversion of standard ASC11 text into
natural, human-quality speech; and the
cMi-21, a Canadian-developed and
manufactured industrial control pro-
cessor designed for remote distributed

data acc

S1LIO1).

Software

Digital Canada also introduced a broad
range of software products during Fiscal
Year 1984 including: UL'TRIX-32, a
native-mode implementation of the
UNIX uiwr:ning SYSten, which became
the second MAajor Operating syster for
n:id-r:mgu and |1ighw|‘.af VAX comput-
ers; DBC financial software consisting of

Canadian accounting packages; Lisp and

DS, addressing artificial intelligence
programming languages; Rdb, Digital’s
first relational data base; VX, 2 videotex
package that runs on the VAX; wps
PLUS, a new word processing package
for the VAX: A-to-Z. an integrated soft-

MS, an

aare system for PDP-11s: and Ac

ations control and management

system for the VAX VM,

DECrouch, a software-based product cony
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NEW SERVICES

In all of its activities, Digital has one key

philosophy: to work closely together to
ensure that our products are of the high-
est quality possible and, equally impor-
tant, that they are backed by good

service and support.

To that end, Digital provides a full
range of support services, from software
and maintenance services, to educating
our customers on the use of their

systems.

Digital’s philosophy on service goes one
step further. It is the Company’s policy
to invest in any service for which there
is a demonstrated customer need and
which is a viable business opportunity.
And those services are not necessarily
tied to hardware.

Digital’s commitment to this policy was
clearly demonstrated during Fiscal Year
1984 by the introduction of a number of

New services.

Twenty-four hour pick-up and delivery of customer data is part of Digital Canada’s Data

Protection Service.

The Company established a Data Protec-
tion Service and warehouse in Toronto
in the third quarter. This service pro-
vides customers with secure, off-site
storage of all types of media, as well as

round-the-clock pick-up and delivery.

Media Maintenance Services were intro-
duced to help customers protect valuable

disk data.

Digital Canada established a cross-
country network of Computer Service
Centres, offering customers time-sharing
Ellld (Hl'ﬁilc 1‘l'l:|ll“|gn‘mun[ 0{ customer-
owned computers. Four of the seven
Centres are housed next to the Com-
pany’s CAD/CAM Centres.

A Customer Support Centre was set up
to service the requirements of our PC
users. The service includes a toll-free
number that warranty and contract
customers can call for help with any

PC hardware or software problems.

Among the educational services intro-
duced during Fiscal Year 1984 was PC
training, offered to customers through a

number of centres across the country.



NEW MARKETS

¢ the past vear, that program has sing requirements for secretarial and
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(continued from page 12)

There are six basic reasons for our suc-
cess in this area. First, we offer a very
broad range of products designed for
both compatibility and ease of use.
Second, all of our products are totally
integrated. No other manufacturer can
claim this degree of integration. Third,
our products are flexible, meaning that
customers can easily adapt their systems
to changing requirements. Fourth, our
systems architecture is open, allowing

customers to integrate our products, not
only with Digital, but with other sup-
pliers’ products as well. Fifth, our suc-
cess in office automation has resulted
from the fundamental strengths the
Corporation has developed over the
years in becoming the leading distrib-
uted processing manufacturer. And
sixth, Digital offers networking. By
tying computers together through
DECnet, Ethernet or a concept called
vaXclusters, computers can communi-
cate with one another, offering the user

Digital's success in the office solutions marketplace has resulted from our systems’ compatibility

and flexibility, as well as the Corporation’s networking strengths.

significant increases in computing
POWET.

Earlier this year, Digital was successful
in winning a $1.2-million contract with
the Saskatchewan Government’s
Department of Supply and Services for a
major office automation pilot project.
Through the contract, Digital provided
the Department with a total office auto-
mation system. The pilot project was
designed to assess the impact and viabil-
ity of office automation technology in
the management of the Saskatchewan
public sector, with the view to devel-
oping a long-range strategy for a much
broader implementation.

Major inroads into the office automation
market were also made during Fiscal
Year 1984 through contracts with such
companies as Novatron Information
Corporation in Halifax; the Saskat-
chewan Wheat Pool in Regina;
TransAlta Utilities in Calgary; and
Wesco in Toronto.

Digital believes that the office automa-
tion market will, without doubt,
become one of the leading markets for
the computer industry in Canada. The
Company also believes we are in an
excellent position to take full advantage
of that new growth.

17
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OEMs

During Fiscal Year 1984, Digital
Canada pursued other market opportu-
nities through the launching of an active
program designed to seek out new
Original Equipment Manufacturers
(OEMs), as well as to help existing OEMs
in their marketing. Digital will continue
to recruit technical and microcompo-
nents OEMs. The goal is to integrate our
full line of products and services into
equipment developed by Canadian
industry for world markets. Digital is
confident that we will begin to see posi-
tive results from this program within

IllL‘ near f‘Ll ture.

Among the many OEM projects during
the past fiscal year, was Digital’s involve-
ment with MacDonald Dettwiler and
Associates Ltd. of Richmond, British
Columbia. MacDonald Dettwiler is an
international supplier of world-class
C('lﬂipllt.l_'r Ny'.\'t{.’n]s dc\lgﬂcd fﬂr remote
sensing of data from meteorological
satellites and airline flight operations.
The company purchased approximately
$1-million-worth of Digital’s VAX
computers to be integrated into an auto-
mated weather distribution system. The
system, contracted by the Canadian
Commercial Corporation of Ottawa,

has been designed to provide weather

CAE Electronics Limited of Montreal, ane of Digital’s OEMs, integrates VAX computers in

their flight simulation systems.

information for flight operations world-
wide. The development of the automated
system is being conducted as a U.S./
Canadian cost sharing development effort.
It is part of a much larger project expect-
ed to cost approximately $200 million

over the next several years.

19



CAD/CAM

Another major market focus for Digital
Equipment of Canada Limited during
Fiscal Year 1984 was in the arca of
CAD/CAM. Two CAD/CAM Centres

were opened in Montreal and Ottawa,

with plans to open the remaining two in

Toronto and Calgary during the up-

coming fiscal year.

Each Centre will initially focus on one

main area of L‘X}‘t‘l'f\\t' Dased on [hL' geo-

graphical breakdown of interests in

o

Canada. Montreal and Orttawa are,

respectively, our engineering and elec-

tronics expertise Cel

and Calgary will, respectively, specialize

m ﬂl;]HUE."IC[LH'il‘.:L: and earth resources.

inent tacilities tor

I'he Centres are perm
l-class CAD CAM

demonst

o Wi

software on the latest graphics work-
stations and plum'* s running on VAX

systems.

Compuiter-Aided Design for engineers: the

anada's CAD/CAM

focuis of Digital

Centre in Montreal

20

s, while Toronto

Digital's move in this direction comple-
ments programs underway by provincial
governments and educational institutes
across Canada. Those programs are de-
signed to encourage industry to adopt
more CAD/CAM technologies in an effort
to make Canada more competitive in

world markets.

Educational institutes also benefitted

from Digital’s CAD/CAM expertise in
Fis :I! Year 1984, 'HM' | :\l'lf'lt'}'(‘ll'ﬂlllx

chased about $2.3 million-worth of
equipment from Digital for the Col-
lege's newly established cAD/Cam
centre, as well as a VAX for its

Compurer Science Department.

Computer Special Systems: destgni
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RESEARCH AND DEVELOPMENT

Research and development is another
area that has been undergoing expansion
within Digital Canada over the past
year. R and D activity currently takes
place both internally and externally.

On the internal side, the Company’s
Manufacturing Technology Group in
Kanata is responsible for developing new
m:mufacturing processes that will
increase productivity and efficiency of
the backplane and interconnect opera-
tions. Current projects include surface
mount technology, robotics and inte-
grated CAD/CAM systems.

The R and D flagship of Digital Canada
is the Computer Special Systems (CS5)
group. €SS has the mandate to design,

develop and produce unique products in
response to specific customers needs.
The group has a world production man-
date for the CMR-21 remote industrial
processor introduced in Fiscal Year
1984.

On the external side, Digital Canada
entered into a major agreement earlier
this year with the Institute for Comput-
er Research (ICR) at the University of
Waterloo, Ontario. That agreement
calls for a joint, scientific R and D pro-
gram estimated to cost about $65 mil-

lion over the next four years. It is one of

the most extensive programs of its kind
in the world.

Digital’s participation involves provid-

ing the Institute with about $25-million

The Canudz'an-df,'ue'hvpe:f and manufactured Compact Micro Remote Processor, CMR-21,
resulted from solutions for remote, wnmanned locations in Canada,

worth of computer equipment over four
years. The overall goal is to develop new

technologies that will enhance both

education and industry in Canada.




Digital Canada also entered into a joint Digital looks upon this type of R and D

R and 13 agreement this vear with Car acti a sound investment for both
leton University in Ottawa, Ontario. the Company and the Canadian com-
The purpose of that three-year program puter industry. Technological advances
15 to develop new sottware tools that resulting from these programs will help
will assist in the design of integrated cir- Canadian industry to more effectively
cuits. As part of the agreement, Digital respond to the future economic chal-
provided the University with a lenges facing this nation.

VAX-11/750 supermminicomputer.

The campus at the University of Waterloo, Ontario where Digital Canada and the University's

Institnte for Lm«f;'uhf Research are i ;z.urm'n‘m‘n Jor new! .'l'ljil}L"li\Jll_"ii'_\',

b



DIGITAL AND EXTERNAL
RELATIONS

Digital has always recognized the need
to understand and meet the require-
ments of a number of external groups,
including the federal and provincial
governinents, universities and research
institutes, as well as industry and trade
associations across Canada. We believe
that by doing so, we can enhance our
position as a Canadian corporate citizen
as well as a prosperous and effective
organization.

During Fiscal Year 1984, the Company
took that belief one step further with
the appointment of Al E. Seaman to the
full-time position of External Relations
Manager reporting directly to the Presi-

dent. Mr. Seaman will be responsible for tained with these groups and programs
ensuring that, as the Company contin- are established to take advantage of
ues to grow and expand into new areas, external opportunities.

two-way comrmunications are main-

The Kanata Music Association Orchestra continues to enjoy support from Digital,

(o]



DIGITAL AND THE COMMUNITY

[t 1s Digital’s wish to enhance the qual-

ity of life and contribute to the cultural

fabric of Canada by supporting non-

industry related activities. The Company

sincerely believes that our prosperity is

closely linked to health and well-

being of the communities in which we

are located.

Over the past fiscal vear, donations have
been made to a wide variety of groups.
[n the area of cultural activity, Digital

Canada continued support of the Kanata

Music Association Orchestra. F

teur sports, the Cq any s donati

illowed two young tencers to compete
in a world fencing championship in
Leningrad, U.S.5.R. Contributions also
went in support of minor hockey associa-

Canada Day (

tions and a July 1 ra-

tions road race. In the area of education,

The Digital Asard of Merit is presenied

antually to coliege HHIDCESIEY shidents

across Canadu

students from about 50 universities and

colleges across Canada received scholar-

irds of merit from Digital

ships and aw
In recognition u!\mtxt.s:];ling }M':'.}\rm-
ance in the field nf(fumpu[ct' Science.
And through Digital's marching grants
program, we matched dollar for dollar

donations made by our emplovees to a

broad range of charitable organizations

across Canada.

l)]g][f‘ Canada is pruud of the contribu-
tion we make to this country and will
continue to pursue this policy of being a

good neighbour.

s 8 { 2l - i . r . . ]
Digital Caiada enables nvo young Ottawa fencers to compete in a uun’rf‘,l:'m:ai_\; championship.
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LOOKING FORWARD

As we enter the mid-1980s, Digital
Equipment of Canada is more securely
positioned now, than ever before, to

play a leadership role in the future of the

Canadian computer industry.

Cen

connng fiscal year, is our “*Agenda for

| to our strategy for the up-

Success.'" This Agenda is, in fact, a
tocused plan of action, emcompassing a

number of kev b

1MEss ul\j[\.

Without doubt, the most important
goal s customer satisfaction. Our ability
to perceive and respond to customer

i rental to the

requirements s func

short-term successes and long-term

health of our

ISHICSS enterprise.

Digital Canada is currently re-evaluating

and refocussing on all aspects of our

interaction with customers. The goal is

to carn a reputation nothing short of

excellence. And that means being profes-

sional in all customer interactions, par-
ticularly when it comes to the reliability
and consistency of the Company as a
supplier of quality products and services.
The second goal is portfolio manage-
ment. B\. il]]f\ We mean :'li;l”:lgi”g [I]'L‘
optimum range of products, applications
and services to maximize our growth in
Canada. Short-term plans in this area
include: continued expansion of our
vAX family of superminicomputers,
both at the high and low end; and the

introduction of new technology centres,

particularly in the area of office automa-
tion. These, and other new products and
services planned for Fiscal Year 1985,
coupled with further networking devel-
opments, will enhance Digital’s position
as the leader in office and distributed

vanded

portfolio of products and services should

information processing. The e
I g

also result in increased customer satisfac-

tion and improved financial performance.

Training and educational programs: o continued commitment 1o Digital emplayees.
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The third goal is integration. Digital

ada will seek to optimize our activ-
ities and avoid duplication of effort. We
will integrate the resources of our
various functional groups where feasible
This will enable us to use our resources
cffectively to meet customer needs and
to enhance our standing as a good sup-
plier. We are seeking synergy and

cconomies of scale wherever possible.

Fourth, human resources are, without
doubt, our most valued resource. Digital
Canada wishes to create a healthy and
positive working environment, one
which will help us acquire, develop and
retain a capable and loval workforce.
We intend to significantly strengthen
our total management organzation by
pl;u‘illg the highest priority on internal
development and recruitment of the best

talent available.

Fiftl

prerequisite to improving business.
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being a good corporate ¢

Digital Canada believes it is important
that we continually improve our stand-

ing as a good neighbour and citizen at

all levels — with our customers,
emplovees, government and with the
communities in which we run our

bil\il'u.‘\\.

And finally, enabling us to pursue all of
the above, is a fundamental goal to fur-

ther improve our key financial results.

Digital Equipment of Canada is confi-
dent that, by following this Agenda for
Success, we can look forward to a pros-

perous and challenging future.



THE DIGITAL CANADA MANAGEMENT TEAM

CANADIAN MANAGEMENT COMMITTEE

Everett T. Anstey Brian A. Coll
Marketing Manager

Kenneth B. Copeland
President Sales Manager

Brian J. Deery A. Patrick Fitzgerald Alfred E. Janz
Software Services Manager ~ Finance and Administration  Field Service Manager
Manager

Peter A. Richardson
Computer Special Systems ~ Manufacturing Manager Personnel Manager

Robin F. Martin Maurice P. Tavares

Manager

Richard T. Wilkins
Educational Services

Manager

External Relations

E. Alvin Seaman
External Relations Manager

Officers

Kenneth B. Copeland
Chief Executive Officer
Ottawa, Ontario

Alfred M. Bertocchi
Treasurer
Concord, Massachusetts

A. Patrick Fitzgerald
Assistant Treasurer
Nepean, Ontario

Bryan J. Robb
Assistant Secretary
Ottawa, Ontario

Directors

Kenneth H. Olsen

Chairman

President, Digital Equipment
Corporation

Lincoln, Massachusetts

Dr. Claude C. Bertrand
Outremont, Quebec

Richard Poulsen

Andover, Massachusetts

Alistair M. Campbell
Rockcliffe, Ontario

Dr. Maury Van Vliet
Edmonton, Alberta



CUSTOMER INFORMATION

CANADIAN HEADQUARTERS

100 Herzberg Road
PO, Box 13000
Kanata, Ontario
K2K 2A6
(H13)5392-5111

EASTERN DISTRICT

Dartmouth

(Queen Square

15 Alderney Drive

Suite 160K

Darnmouth, Nova Scona
B2Y 2ZN6

|'c'|L‘].‘h(ﬂlL‘i (902) 463-3891
TWX: G10-271-8904

Kingston

Progress Square

743 Gardiners Road
Kingston., Ontario

K7M 3Y5

Telephone: (613) 384-1587
Dataphone; 613-384-3872
TWX 610-327-3114

Ottawa

Carling Square

783 Carhing
Chrawa, Ontano

K18 5H4

Telephone: (613) 5630333
Daraphone:613-392-2700
Telex: 053-3712

TWX 610-362-8907

" Belleville, Ontario
Dispatch Service Orrawa

(613) 363-0333

* Chalk River, Ontario
Dispatch Serviee Ottawa
(613) 563-0333

' Fredericton,
New Brunswick
Dispatch Service Halifax
(902 463-3891

" Moncton, New Brunswick

Drispatch Service Halifax
(W02) 463-3891

"Field Service Remote Lo

atn

[Dhspatch Service Halitax
(902) 463-3891

* St. John's, Newfoundland

Dispatch Service Halifax
(902) 463-3891

QUEBEC DISTRICT

Montreal

394 Tsabey Streer

St. Laurent, Quebec
H4T 1V3

(514) 342-3321

Quebec City

2025 rue Lavoer
Suire 115

Pare Jean-Talon Nord
Ste-Fov, Quebee
GIN4L6

(418) 631-6015

" Jonguiére (Arvida)
2370 Baunian Street
Arvida, Cuchee
G75 454
(418) 548-8209

" Sherbrooke
825 rue Belvédere
Sherbrooke. Quebec
|1H 4B9

" Trois-Rivieres
1220 Jean Nicoler
Trois-Ravieres, Quehee
G9A 182

CENTRAL DISTRICTT

Toronto

165 Arvwell Drive
Rexdale, Ontario
M9W 5¥5

{416} 6732580

423 University Avenue
7th Floor

Toronto., Ontario
M5GIT6

(416) 977-2844

DEC Service Centre

48 Galaxy Blvd.. Ui 404
Reexdale, Ontari
MO 6
(416) 6H73-2380

St. John, New Brunswick

Hamilton

3390 South Service Road
Burlingron, Ontario
L7N 3M6

{416) 6329361

Kitchener

25 Bruce Strect
Kitchener. Ontario
N2B 38

(319) 745-7357

London

240 Wharncliffe Road North

Londen, Ontario
N6H 4p2
(51%9) 673-1440

Sarnia

373 Souch Vidal Street
Suite C

Sarnia, Ontano

N7T 2V3

(519) 344-53233

Sudbury

762 Lasalle Blvd
Sudbury, Ontario
P3A 4V

(703) 5600674

" Thunder Bay, Ontario
Dispatch Service Toronto

(416) 675-2255

* Timmins, Ontario
(705) 267-4656

" Windsor, Ontario
(319) 945-2604

WESTERN DISTRICT

Calgary

6815 - 8th Streer NLE.
Suite 200

Calgary, Alberta

T2E TH7

(403) 275-7400

F S Dedicated Lines
(403) 275-8281, 82, 83

Edmonton

9803 - 35t Avenue
Edmonzon, Alberta
TaN 107
{403) 463-7608

F S Dedicated Lines
403y 463-6204, 05

Regina

418 MacDonald Srreet
Regima, Saskatchewan
SAN 6E1

(306) 949-8535

Vancouver

10711 Cambie Road
Suite 130

Richmond, B.C.
VOX 3Co

(604) 278-3466

F S Dedicated Lines
(604) 278-4427. 28, 29

Victoria

1520 Forr Street
Victoria, B.C.
VEY 3|2

(604) 395-3313

Winnipeg

1313 Border Place
Number 46
Winnipeg. Manitaba
IAH 0X4

{204) 632-1272

F S Dedicated Lines
(204) 632-7095, 96

" Kamloops, B.C.
954 Lavall Crescent
Suite 201
Kamloops, B.C.
(604) 3744480

" Kelowna, B.C.
(604) 763-9736

fanswering SCTVICE)

" Lethbridge, Alberta
712 - 5th Avenue South
Lethbridge, Alberta
(103) 3270710

' Prince George, B.C.
(B04) 563-6038

{answering service)

* Saskatoon, Saskatchewan

501 - 45th Streer West
Suite |

Saskatoon, Saskatchewan
(306) 665-8953
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To obtain a copy of this Annual
Review, write: Marketing Communica-
tions, Digital Equipment of Canada
Limited, 100 Herzberg Road,

P.O. Box 13000, Kanata, Ontario
K2K 2A6.

The following are trademarks of Digital
Equipment Corporation: ACMS, All-IN-1,
A-to-Z, DECmate, DECnet, DECralk, DECrouch,
the Digital Logo, MICROVAX, PDP, Rainbow,
Ultnx, VAX, VAXcluster and VT.
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